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What's New

A specially designed neck-
lace launched the Breuning Cares
campaign at the Las Vegas shows.
Breuning will donate a percentage
of the necklace sales to breast can-
cer research.

The design, soft folds of ster-
ling silver in the familiar ribbon
shape, highlights a pink CZ on a
pink satin cord. Breuning will of-
fer retailers pink wrist bands with
the Breuning Cares logo to help
promote the design.

“QOur retailers are engaged
with their communities, and we
are proud to offer the necklace as
a way for them to connect with
their customers while making a
commitment to such an important
cause,” said Michael Hujara, man-
aging director of Breuning, Inc.
USA.

Breuning will have a sample
at the JA New York show and will
stock the necklace in Atlanta be-
ginning in August. For more in-
formation, call 866-872-2842 or
visit www.breuning.com.

o RS B S SR B

From the jewelry manufac-
turer that specializes in innovation
and expertise comes an exception-
al bridal collection designed with
the independent retailer in mind.
Oriana™ Bridal, a new line from
Jewelex, features custom crafted
pieces that deliver a big ticket look
without the big ticket price. The
line, named after the fabled queen
described as the fairest, gentlest,
and most faithful of womankind,
showcases the quality craftsman-
ship and imaginative designs for
which Jewelex is renowned.

The Oriana™ collection in-
cludes 150 pieces fashionied in 14K
white, yellow and two-tone gold.
Customers with larger budgets
may opt for 18K gold or platinum.
Retail prices range from $599 to
$2,999. Rings can be purchased
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