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options and comparing offerings from a lot
of companies,” he added.

Such, too, was the observation of Chad
Liang, sales manager of JCL Design. While
he firmly believes that the US — where 45
to 50 percent of its business comes from
—is still a “very strong market,” he noted a
change in their buying patterns. “They have
become very conservative. Back then, they
probably can easily order 100 pieces but it
is not the case anymore given

the weaker economies,”
he explained.

US remains a
vital market

The US, however,
managed to endure
ali the “beatings,” as
it remains very important to

most jewellery companies, constituting
at least 50 percent of their market.

explained: “The US market is such a large
one that we do not see this continued
growth percentage decreasing
significantly in the near future, even as

we expand our visibility internationally.”

High gold price, catalyst for
increased interest in silver

Fortunately for silver jewellery, increased
prudence in purchases among

American consumers has had

little effect on the product

7
when compared with ~
its gold counterparts. : }k \

Some would even argue
that this has benefited
silver jewellery since they
are more affordable, and
as such, more jewellery
consumers are turning to them
given their smaller budgets.

US customers of Starborn Creations for

The US remains a very strong market but their buying
patterns have changed. They have become very conservative.
Back then, they probably can eastly order 100 pieces

but 1t is not the case anymore given the weaker economies.

Starborn Creations, for instance, started
to market its jewellery in the US over 10
years ago, where currently it still holds

its largest customer base. “This market
continues to show tremendous growth,”
Mr Christophersen, said. “We have
expanded internationally primarily because
of demand from international customers first
discovering us at US-based tradeshows,
but we estimate that the US and Canada
constitute approximately 80 percent of our
customer base.”

Today, Mr Christopherson said that the
company’s growth rate in the US continues
o keep pace with the growth internationally,
particularly in Asia and Europe. He

instance are finding silver jewellery a lot
more attractive these days than pieces
that use higher priced metals, according
to Mr Christopherson. He explained that
silver jewellery has enabled their retailers to
carry a wider inventory and appeal to

a broader audiencef} At §reuning Inc
USA, silver jewellery sales increased

by approximately 50 percent in 2007.
Michael Hujara, managing director of
the company noted that interest for,
and sales of silver jewellery continue

to grow this year. “Percentage-wise our
{US] retailers bought more silver and
we've seen a substantial increase in silver

re-orders,” he added)?’
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Such, too, was the case at Bangkok-based
Creative Gems & Jewelry Public Co Ltd,
where it saw its silver jewellery sales in 2007
increase by 50 percent in both volume and
profit terms from the previous year. The US
takes up some 60 percent of the company’s
market.

Similarly, JCL Design, where the US
represents 50 percent of its market, saw
“tremendous growth” in 2007 according

1o Mr Liang, despite the weak US doliar
and higher cost of sitver. “Since gold prices
soared to record highs, we began seeing

a lot of high-end retail stores [in the US]
that used to buy only 18K and 14K pieces
searching for some fine silver jewellery,”

Mr Liang said, adding that 2008 is as well
showing much promise, with sales volume
and value up by 15 to 20 percent in the first
half of the year.

Changing image of silver

With silver jewsllery now sharing more of
the limelight, manufacturers are playing up
their game. As they try hard to shake off
the “accessories” tag, silver companies

are paying more attention to quality, finish,
design, and are using more precious stones
in thelr pieces. And to this, the US market is
responding well.

“In the US, high priced silver with diamonds
from designers such as Scott Kay have
helped to place silver in the high-end fine

In the US, high priced silver with diamonds from designers such as
Scott Kay have helped to place silver in the high-end fine jewellery
stores. Now all levels of retailers are taking a look at silver.

jewellery stores. Now all levels of retailers
are taking a look at silver,” Ms Chatelain of
MVI Marketing, said. She added that while
virtually all businesses are down, silver is
still doing better then gold mainly because
retailers are offering more silver with
diamonds and colour stones.

Mr Christopherson of Starborn Creations
meanwhile said that they have found that
while luxury and very high-end jewellery still
seem to do well in the US and worldwide,
to appeal to a broader market they are
“bridging the gap” between luxury and
fashion products with one-of-a-kind, higher
priced sterling silver jewellery — a move,

he said, that has proven to be equally
successful. “Our company is re-defining
luxury to include some forms of artistic silver
jewellery, even though it is not on the same
level as the classic high end luxury segment
of jewellery. We have been successful

in creating a line of silver jewellery that

is induigent and appeals to some of the
same consumers that might purchase true
luxury items, but also has a price point that
appeals to a broader custormer base as
well,” he explained.

™

o7

VreuniAnrg inc USA

in creating such pieces, Starborn uses a
broad range of unusual and hard-to-find
semiprecious stones, as well as fossils,
meteorites, tektites and the like.
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