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Wide range of classic and modern Breuning jewellery collections
Once again this year Breuning is presenting its classic jewellery product lines and collections under the motto “With a love of detail”. Unique designs unfold their charm with a new elan. 

Multi-facetted, clear, aesthetic and uninfluenced by short-lived fashion trends, the jewellery and sets from Breuning set unique accents. The designs are captivating thanks to their lightness and charisma. Whether elaborately filigree or clear and simple, Breuning has developed a wide range of products for all target groups.

The Pforzheim jewellery manufacturer is now also showing its true colours in Germany. Professional visitors to the actual trade fairs can experience the unveiling of the “Breuning Brand Collection”, a further development of the successful Breuning brand collections in the USA and England. The jewellery sets are inspirational thanks to their unmistakeably stylish features and vibrancy. The Breuning label can be recognised at first glance. The designers have integrated a small moveable ball to a thin eyelet on each piece of jewellery as a trademark. “The ball which is soldered to each piece of jewellery as if it is weightless, symbolises the balance and harmony of the Breuning design and documents the individual and balanced taste of its wearer” said Wolfgang Bastian, head designer of Breuning GmbH.
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